Readership Profile

City Pages delivers the market’s 18-49 demographic more efficiently than any daily or weekly publication.

MARKET REACH

Free. Expression.

City Pages reaches 25.4% of the Twin Cities adult market.

Citypages.com reaches 8.3% of the Twin Cities adult market.

CIRCULATION READERSHIP
100,000 copies weekly 329,800 weekly
Print  Online Print
GENDER ENTERTAINMENT
Male ..oveeiiiiiiiiiiiiiieeeeee 52.9% 49.0% Went to movies, past month...... 46.9%
Female.....cocoooiiiiiiiiiee 47.1% 51.0% Went to clubs in 30 day period . 64.3%
AGE Went to opera/symphony/theater
. ) in the pastyear.........cccccoueennen. 37.7%
1824 oo 14.4% 16.4% Attended a rock concert,
1834 oo 35.5% 57.4% past year ................................... 37.9%
18—49 i 68.0% 88.6% Visited a gamb“ng casino 1+ times
25-34 e 21.1% 41.0% in the pastyear........cccccoeeeuee 38.5%
25-54 i, 63.9% 77.7% DINING
35—4_4 ........................................... 22.2% 41.0% Had a sit-down restaurant meal
Median age 33.2 4+ times in the last 2 weeks ... 11.8%
Purchased fast food 3+ times
M_ARITAL STATU_S in the past week ..................... 27.9%
Single/separated/divorced......... 53.7% 50.8% .
. % 49.20¢ Average number of times
Married ......cccooeeiiiiiie e 46.3% 2% our readers eat out per month ..... 9.6
EDUCATION Drank wine on 3+ days .
Attended college ... 78.8% 82.2% D'” T(a;t 2 Weegs PRV 13.7%
o o rank beer on 6+ days
College degree .... ..42.3% 55.4% N PaSt 2 WECKS ...ovroorrrro 6.1%
Advanced degree..............c..c..... 13.9% 16.7%
Plan to take college level courses RECREATIONAL ACTIVITIES
in the next year............c.c....... 22.8% 22.2% (past year)
Exercised at health club
EMPLOYMENT 124 tIMES oo 35.1%
Professional/managerial/ Pl If 3+ ti 19.2%
L e 41.5% 53.3% Way‘:d go 3k__ 'n}i)s"“a'_ """""" 1?1.90/0
SaleS/Clerical ..o, 20.7% 24.4% Lo onoW sKINg/boarding....... o7
Attended 3+ college/professional
INCOME SPOItS eVENTS ....ccevviiiiieeeiiiieenn 42.0%
Median household income... $65,814 $72,931 Lawn/Gardening...............c........ 72.3%
Average household Income.. $76,314 $82,229 HAVE A PET
850,000 oo 66.7% 67.7% DOG -ttt 40.0%
$75,000+ ..oiiiiciieieee e 40.3% 484% o 33.4%
$100,0004 ...ocvieieciieciie e 22.1% 30.6%
$150,0004 ..o 10.1% 9.5% NEWCOMERS
Lived in city 1 year or less .......... 1.5%
PERSONAL COMPUTERS
Made 5+ Internet purchases, AUTO/BOAT/CYCLE
PaSt YEAr.....oieeiieiieie e 44.3% 67.1% Plan to buy/lease
Plan to buy a personal computer/ a car/van/truck/SUV ............... 17.1%
equipment in the next year.... 28.1% 25.3% Own a power/motor boat........... 12.4%
Logged onto Internet.................. 85.3% 100% Own a motorcycle..........ccccoeueee 11.1%

Online
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CUME REACH

673,100 monthly
cumulative readership

Print

SHOPPED AT... (past 6 months)

Target ...ccoeevvveiiiieciieee e 90.5%
Marshall Field’s.........ccccceviennenne 43.5%
NOFrdstrom........cccceevvieiviieiieenns 10.9%
REL .o 10.3%
Macy’s ........c.... .12.0%
Bloomingdale’s..........ccccevveeiiiennns 4.4%

MALLS SHOPPED AT OFTEN

Mall of America........ccocveiueenns 34.4%
Rosedale Center..... .25.6%
Southdale Shopping Center....... 21.7%
Ridgedale Shopping Center ....... 15.9%

HOME OWNERSHIP

Own their home . 76.3%

Rent their home..........c.ccccooee. 22.8%
Plan to buy a home
within next 2 years.................. 18.7%

Plan to remodel in next 12 mos. 27.2%
Plan to buy furniture

in next 12 mos. ......ccccceeveennns 27.0%
Market value of home
$500,000-999,999.......cccvveriennen. 5.8%

LOOKING & FEELING GOOD
(past month)

Women'’s clothing.........c...ccce.. 50.3%
Men’s clothing ........ccccoovveiieenns 48.8%
Children’s clothing..................... 38.1%
Sporting Good Stores................. 31.1%

Jewelry stores
Purchased 12+ books from

a bookstore this year ............... 51.6%
TRAVEL
Stayed in hotel/motel

10+ NightS .ovveeiiiciieecee e 38.1%
Flew foreign 1+ times ................ 34.7%

Flew domestic 3+ times..

Plan to take an ocean cruise...... 17.8%
Business air travelers................. 21.6%
Rented car 5+ times ................... 10.8%

Online
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CITYPAGES

401 North Third Street, Suite 550 % Minneapolis, MN 55401
612.375.1015 % [FAX]612.372.3737 % citypages.com

Source: Media Audit Demographics,

Spring/Fall 2006.
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